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The mother-daughter duo behind Bowties Style
has been offering great design and comfortable
living for two generations
By Sharon A. Shaw | Photography by Allure West Studios

If asked about the most influential women in their lives, many
would rank their mothers near the
top of the list. Katie Walton certainly would. Not only did her mom,
Mary Paul, inspire her interest in design but she also encouraged her to
pursue a career in fashion and recently helped her open Bowties Style in
Spring House. “None of this would
have been possible without her,”
Walton says. “So many people are
thankful for their mothers, but mine
has given me the job of my dreams.”
Paul started her career in human
resources, which transitioned to
managing a recruitment advertising
agency in Philadelphia. She stepped
out of the business when Katie was
born, but at a co-worker’s suggestion
tapped into her natural artistic abilities and created unique gift baskets
for the company’s clients. The business grew and evolved, eventually
graduating into a 5,500-square-foot
“lifestyle store” in Worcester, providing interior design services, home furnishings and accessories, clothing,
jewelry and gifts. The end result was
a “shopping experience” rather than
another retail store.
Walton began working for her
mother while in college and loved the
fashion aspect of the boutique, but
before entering the business Paul had
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a suggestion. “She told me to go and
work in the industry,” Walton says.
“‘Make sure you love it before you
put your blood, sweat and tears
into your own store.’” After working
her way up the ranks to running an
upscale boutique in Philadelphia,
Walton felt she was ready to go out
on her own, just as Paul decided she
was ready to step down from operating her store, Bowties. Their joint
venture, Bowties Style, was born.
“It’s not exactly the same,” Walton says, but it is similar enough to
draw from Paul’s existing clientele
and different enough to attract an entirely new generation of shoppers.
Bowties Style places more emphasis on clothing and jewelry but still
features artwork and home accessories. Walton explains that she and
her mother choose to offer items that
they love and that fit their respective
lifestyles. “We believe in it, we love
it and we wear it,” she says. According to Walton, the store’s selection
continues to expand as they respond to customers’ needs, adding,
“My mom finds fantastic things.”
“I’ve been in the industry for 25
years,” Paul says. “As you become
more knowledgeable and exposed
to the best product available, doing
several trade shows a year, customers learn to trust and depend on
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you. I believe that if you listen to your
clientele—their likes and dislikes—
combine that with your instincts and
good taste, treat people like you
want to be treated, your success will
follow. My strength was always to
listen.”
As mother to a 9-month-old,
Walton understands that women
need clothing that is comfortable, versatile and functional. Included in
the Bowties Style collection are
pieces that can be worn with jeans
and pants alike, items for layering and
accessories for changing up one’s
look. Even its holiday pieces can be
worn well past New Year’s Eve. To
assure that their collection appeals to
and fits a variety of women, she, Paul
and store associate Marla Pedano
each try items on and evaluate the fit.
“Each of us has a different body type,
so we make sure the clothing fits all
three of us and gauge if it looks good
on all,” she says.
“She brings a 30-year-old’s appeal and I bring a 60-year-old’s,” says
Paul. “Our items are not matronly or
youthful; it is just the ‘right mix.’ We
complement each other.”
Jewelry is a favorite item of Walton’s and, she says, a great way to
personalize one’s look: “We strive to
have a mix including a selection of
local artists and a range of items in
gold and silver at several price points.
We have a great selection.” With the
gift-giving season upon us, she adds,
“Jewelry always fits.” Scarves are another great gift item available here in

a wide range of options.
The boutique is conveniently
located in a shopping center, making
it easy to complete several errands at
once. “There is a pharmacy, a food
store and a Starbucks,” Walton says.
“It is centrally located so a lot of
moms will stop in on their way to
school, and so many of our customers have become our friends;
they come in not even to shop but
just to catch up. It is a great gathering place for girls.”
Mother and daughter both believe in supporting the community
that they and their friends call home.
This year Bowties Style will host its
annual holiday open house December 5, during which 20 percent of all
purchases made will be donated to
Laurel House, a Norristown-based
shelter for abused women. Customers can also donate any good
quality clothing or shoes to the organization. “It’s a really great partnership,” Walton says. “The amount of
items donated last year was amazing.” Other events, including trunk
shows, are posted to the boutique’s
Facebook page or available in its
monthly e-mail newsletter.
Bowties Style is a product of the
connection to one’s community,
friends and family, so Walton is particularly grateful to her mother and
husband for their support and assistance. “Both have been awesome,”
she says. “They have allowed me to
follow my dream, to wake up every
day and love to go to work. If you
want to be a ‘superwoman,’ it helps
to have someone to support you. [My
husband] definitely made it possible
to go do this with my mom, and she
has an amazing eye for style that I aspire to have.” n
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